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national-level tourism research  380-2
natural events 126
natural site 118
climate change 122
topography  120-2
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natural site (continued)
vegetation 125
water 123-4
nature tourists 381-2
nature-based tourism 123, 235
netnographic method 361
netnography 325
New Zealand
100% Pure New Zealand
campaign 201, 221
ADS 71
Maori market segmentation 170
SIE 6
tourist-historic cities 255
news media as promotion 215
newspapers 215, 363, 369
NGOs see non-governmental organisations
{(NGOs)
Niagara Falls 123, 297, 301
niche market segmentation
niche travel product 161
No Leave, No Life campaign 66
nonconsumptive wildlife tourism 124
non-governmental organisations
(NGOs) 3,22
alternative tourism model 338
nonprobability sampling 374 .
North America Industry Classification System
(NAICS) 6
North America, internal destination
patterns 101
North Korea 34, 39
totalitarian states 90
North-East Asia, internal destination
patterns 99
north-south flow 86
Norway 308
NVive 361, 363
NVS see National Visitor Survey (NVS)

161-2

observation-based research ethics 3667

occasion-based segmentation 176

occupation market segmentation 170

Oceania, international tourism in 100

OECD see Organisation for Economic
Cooperation and Development (OECD)

Okavango Delta 238

older adults market segment

Olympic Games 28, 52, 134

opportunity costs 243

Organisation [or Economic Cooperation and
Development (OECD) 269

origin community 33

origin governments 3, 39

origin region merchandises 146

167-8

32-5

origin regions
outbound tour operators 145
outhound tourists 25
overcapacity problems 241
ownership of attractions 136
Oxfams Community Aid Abroad tours 255
Pacific Asia Travel Association
(PATA) 333, 334
package tours 58
diversification 146
integrated 211
programming 211
set-price 210
Papua New Guinea
paradigm 318
scientific 319
paradigm nudge 332
paradigm shift 318
paradox of resentment 264
participant observation research 3667
partmerships in marketing 215-16
part-time employment 243
PATA see Pacific Asia Travel Association (PATA)
perishability 193
permanent environmental
restructuring  270-1
indirect 273
induced effects 273
personal salety as pull factor
pet-friendly hotels 170
Phase Four countries 64, 67, 69, 71-3, 84
niche travel products 161
Phase Four in tourism participation 62
Phase Four societies 68, 215
green consumer market 328-9
Phase One in tourism participation 61-3
Phase One societies 68
Phase Three in tourism participation 62
Phase Three societies 84, 87, 215
Phase Two countries 84
Phase Two in tourism participation 61-2
Phase Two societies 215
Phuket, post-tsunami enterprise resilience
in 44-6
pilgrimage 54
actvity 28
pink dollar accounts 167
‘play in order to work' philosophy 63
pleasure periphery destinations 85
climate change impacts 272
emergence of 85-6, 92
expansion into remote 94
pleasure periphery in Brazil 112-14
pleasure tourism, ancient 51

100, 308
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Plog, Stanley 173

psychographic typology 173-5, 181

political accessibility 90

political [actors, in tourism 70, 71

population impact on tourism  68-9
ageing population 69

Port Arthur 255

post-Cook period tourism  38-9, 74

postdisciplinary approach in tourism

post-Industrial period 64

prediction process 371

prehistorical attractions 126

premodern tourism  50-5, 74
Ancient Greece and Rome 52—+
China 32

Dark Ages and Middle Ages 545

Mesopotamia, Egypt and Indus
Valley 350-2
prescription process 371-2
pricing discounts 197
pricing techniques 210

primary attractions 138 see also iconic

atractions
primary research 363-7, 377
content analysis 367
Delphi technique 365-6
focus groups 364
observation 366-7
surveys 3634
Prince Edward Island 297

privatisation in air Lransportation 142

problem recognition 369-70
PRODETUR 112. 113

product diversification 196-7 see also

product modification
product lifecycles 196
product loyalty  178-80
product modification 196
promotion in marketing 211-15
propulsive activity 235
prostitution 259, 260
protected natural areas as tourist
attraction 125
psychocentrics 173, 174, 262, 292
travel motivation 175
psychographic segmentation 172-3
motivation 175-6
psychographic typology 1735
public ownership of attractions 136
publicity as promotion 213
pull factors 86, 109
for destinations 163, 208, 209
influencing destination of 88-96
pro-tourism policies 96
pure research see basic research

push [actors
for desunations 86, 163
tourism 6l

pyramids, Egypt 51-2

Qantas 141

qualitative research  360-1, 374, 377
analysis techniques 374

quality assurance mechanisms 332 see also

quality control mechanisms

quality control
codes of practice 3324
ecolabels 3345

quality control mechanisms 332

quantitative research 360, 362-3, 374, 3767
analysis techniques 374

question formulation 370-2

radio as promotion 215
Radio Frequency Identification
(RFID) 228, 367
rail transportation 143
Rails to Trails Conservancy 132
railways as tourist auraction 131
recreational canals as tounst atiraction 131
redistribution of supply 198
refereed academic journals 8, 367-8
regional destination patterns  96-104
regional development 234-5
rejuvenation stage destinations 295
religious pilgrimages 28
Renaissance period 55
repeat patronage  178-80
research methodologies 356, 372-3
cultural and social considerations 373
Lriangulation 373
research methods see research methodologies
research process 369-76
biases 376
data analysis 374
dara collection 373—+4
data interpretation 376
data presentation 375
problem recognition  369-70, 377
question formulation 370-2
research methodology/methods
identification 372-3
research. types of 356-69
residents’ perception of attractions 265
residual attractions 138
resilience 21
resort cycle model 287, 300, 357
resort hotels 144
resorts 52, 56-7
retail shopping as tourist attraction  133-6
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revenue leakages 238-9, 245

RFID see Radio Frequency ldentification
(RFID)

rifle marketing 213

RMIT University 8

road transportation 143

Rome, premodern tourism 53—+

rural origin segmentation 166

Russia 308

Rwanda 102-3

SAFUG see Sustainable Aviation Fuel Users
Group (SAFUG)
Saint Lucia 231
sales tax 229
sales-oriented pricing 210
sampling methods 374
Saudi Arabia 28
Scandinavia 69
scarcity of attractions 138
Schoolies Week 168, 176, 361
scientific paradigms 319
Sea World 132
seaside resorts  56-7, 85
seasonal climate attractions 122
secondary attractions 138
secondary impacts in tourism 233
secondary research 363, 367-9, 377
academic books 368
academic journals 367-8
internet 369
magazines 369
newspapers 369
statistical compilations 368
trade publications 368-9
secular pilgrimages 28
selective demarketing 198
SEM see structural equation modelling (SEM)
semi-structured interviews, themes of 362
sense of place 138, 208, 292
services marketing 190

inseparability 191-2
mtangibility 191
perishability 1923

supply and demand 193-200
variability levels 192
sex tourism 239
demarketing 198
prostitution 259
sex workers, prostitution 239
Seychelles, sex tourism 259
short-haul tourists 25
shotgun marketing 213
SIC see Standard Industrial Classification (S1C)
simple market segmentation 160

Singapore 62, 260
culinary tourism 130
{ransit tourism 33
Singapore Airlines 143
single destination
events 133
travel 177
SISODs see small island states or
dependencies (SISODs)
site hardening 139, 299
ski resorts 1323
Skype 364
slow tourism 233
small island states or dependencies
(SISODs) 86, 101
small-scale tourism 11, 15
sustainable tourism and  333-9
SMT see sustainable mass tourism (SMT)
snowbirds 122
snow-making technology 132
social attitudes, early post-industrial
period  64-5
social exchange theory 266
social media 213
resident perceptions  325-6
social representations theory 266
social tourism 63
sociocultural alternative tourism 339
sociocultural benefits
cross-cultural understanding,
promotion of 2545
preserve culture and heritage
promoting social wellbeing and
stability 256
sociocultural costs 257-67. 276
authenticity perceptions 265
behavioural differences 262
commodification 257-9
cultural differences 262
demonstration effect revisited 260
dependency 2645
intrusive/exclusive contact
resident reactions  266-7
tourism vs crime  260-2
wealth inequality 262
sociocultural impacts, management
implications of 274-5
sociodemographic segmentation
166, 181

255-6

2634

age and family lifecycle 167-70
education 170
gender orientation  166-7

income 170
mental condition
occupation 170

170-1



physical condition 170-1
race, ethnicity and religion 170
soft ecotourism 341
solt power 129
sollware systems
data analysis 374
geographic information systems (GIS) 164
Solomon Islands 297
South America, internal destination
patterns 101
South Asia, internal destination
patterns 100
South Korea 62,73
South-FEast Asia, internal destination
patterns 99
space tourism 38
Spain 300
spas 56
as Lourist attractions 123
spatial configuration of attractions
spatial diffusion 304-5
spatial technology software 164 see dlso
geographic information systems (GIS)
specialised recreational attractions
(SRAs) 1313
linear 132, 137
specific constramts 170
spiritual link as pull factor 92-3
sport-related tourism 28
Springvale Homestead (Northern
Territory) 235
SPSS see Statistical Package [or the Social
Sciences (SPSS)
spurious loyalty 179, 180
square sites 137
SRAs see specialised recreational attractions
(SRAs)
S-shaped resort cycle model
Butler’s sequence
STA see Survey of Tourist Accommodation (STA)
stagnation stage 293
destinations 293, 296
stakeholders in tourism industry 3, 269
Standard Industrial Classification
(SIC) 6, 15,40
‘State of the Industry” report 381
Statement of Professional Independence 381
statistical compilations 368
Statistical Package for the Social Sciences
{SPSS) 365, 374
stayovers 26, 30, 96
international  59-60
stockpiler employees 66
stopover traffic hubs  31-2
strategic marketing 205

137-8

287 see also

strategic tourism marketing
control/evaluation 207
SWOT analysis and objectives

stressor activities 269, 276
associated 269, 273

strong sustainable development

structural accessibility 89
level of 89
type of 91

structural constraints 169

structural equation modelling (SEM) 374

subnational inequality 104

subnational segmentation 165-6

sunbelt 85

Sunshine Rail Pass 143

supply and demand strategies
demand-side [aclors 240
distribution channels 197
seasonality 240-2
supply-driven 298-9
supply-side disruptions 239

Surfers Paradise 260, 293, 300

Survey of Tourist Accommodation (STA) 368

survey techniques 363—4
characteristics of ideal 1ypes

SurveyMonkey 365

Sustainable Aviation Fuel Users Group

(SAFUG) 331
sustainable development

205-7

322

193-200

364

322

sustainable mass tourism (SMT)  343—+
sustainable tourism 322
benchmarking 326
conducive economies of scale 330
economies of scale 330
ethical considerations 328
GOST 327
green consumer market  328-9

profitability of 329-30
quality control see quality control
and small-scale tourism  335-9

threshold indicators 326

UNWTO indicators guidelines 323-5
Switzerland 59, 308
SWOT analysis 205-6, 217
Sydney Olympic Games (2000) 103, 134

system approach, to tourism  20-3

TAEE see technical and further education
(TAFE)
transportation technology’s impact on
tourism 70, 71
Tasmania
characteristics of 248
primary and secondary sector
industries 248
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laxation revenue 229-30
technical and further education (TAFE)
technological utopians 320
technology effects  36-7
telephone interviewing 363
telephone surveys 374
television 185, 214
television-oriented advertisements 214
terrorism
impact on tourism 39, 242
ourism-directed 94
tourist-targeted 261
tertiary educational institutions 3, 4
Thailand 301
theme parks 132, 198
theory in tourism 7
Thredbo 298, 300
threshold values 326
tidal action as tourist resource 126
timesharing 144

5,11

topography
beaches 122
mountains  120-1
tour operators  145-6

inbound 145
outhound 145
tourism see also alternative tourism:.
gcotourism; mass tourism
adventure 339
alternative 335
basic human rights 65
community-based approaches
contemporary 39-61
CO“[CXI.U'&] considerations
vs crime  260-2
current status 69
definitions 2—3
deliberate targeting of 94
demarketing 198
demographic factors  66-70
development obstacles  4-6
discretionary forms of 95
domestic and international  23-5
dominant Western environmental
paradigm and 320
early modern 55-9
economic factors 61-3
economists 7
employment creation 234
factors influencing revenue
general demarketing 198
global inequality in 84
for health 29
importance of 3-4
industry 91

209

139-40

230

intersectoral competition 2423, 245
in Iraq  289-90

issue, obesity as 172

long-term objectives  206-7

market share and growth 84-5
marketing approaches 139

negative ellect of war on 94
partnerships  215-16

phenomenon of 2

platforms see tourism platforms
premodern  50-5

product diversification 146

rapid growth 264
short-term objectives
small-scale  335-9
social factors  63-6
social media in  325-6

strategic marketing 2035

studies see tourism studies

supply and demand strategies 193-200
sustainability see sustainable tourism

207

systems-based approaches 20-3
Tourism Australia 66, 200
Towrism Development Act (2002) 343

tourism geographers 7
tourism industry 6, 40, 118
accommodation 1445
merchandise 146
structures  146-8
tour operators 1456
transportation 1414
ravel agencies 1401
tourism journals 8
tourism participation sequence 61
phases in  61-2
social factors  63-6
tourism platforms
adaptancy platform 10
advocacy platform  9-10
cautionary platform 10
knowledge-hased platform
tourism product 118
attractions see tourist attractions
industry see tourism industry
Tourism Queensland 40, 200, 237
Tourism Research Advisory Board (TRAB) 381
Tourism Research Australia (TRA) 39, 359
case study  380-2
publications 368
lourism resources 118, 126
Tourism Satellite Account (TSA) 231
Tourism Scorecard 381
tourism stakeholder system 3
tourism statistics 368
tourism studies as acadermic disaipline 7

10-11



evolution of 7

expansion 4
multidisciplinary linkages within 12
research cultures 357
tourism systems  20-3
industry sectors within 40
tourism-dependent countries 101
tourism-intensive countries 98, 101
tourism-related industrial classification 6
tourism-related merchandise 146
tourism-related travel 32
tourist attractions as pull factor 91-2, 118
attraction attributes  136-9
cultural sites see cultural sites
generic inventory of 119
natural events 126
natural sites 118
tourist bubble 244
tourist market 160
democratisation of travel 160
markeis of one 1612
multilevel segmentation 1601
niche markets 161
simple market segmentation 160
trends since 1950s 161
tourist shopping villages 106, 195,
264, 306
lourist=historic cities 255
Lourists 2
availability of attractions  91-2
business sector views 91
crimes against 261
crimes by 2612
definitions 23
disabled 171
domestic 23
female 166-7
incentive 28
international 23
international destination patterns 96
length of stays 25
long-haul 25
major categories 30
perception of attractions 265
short-haul 25
TRA see Tourism Research Australia (TRA)
TRAB see Tourism Research Advisory
Board (TRAB)
trade publications 368-9
trade-offs 124
train tours 143
transit regions  35—7
impact on destination regions 57
transit tourism 35
trans-Pacific travel routes evolution 37

transportation 141
air  141-3
railway 143
road 143
technology in tourism
water 143—4
travel agencies 140-1
wravel agents 140
travel guidebaoks 146, 367
travel motivation 173
travel purpose  26-30
Travel Weekly 369
travelocity 140
triangulation, research methodologies 373
triple bottom line approach 323
‘true’ green consumers 328
TSA see Tourism Satellite Account (TSA)
Twitter 178

70,71

ubiguitous attractions 138
Uluru 121, 125
UMT see unsustainable mass tourism (UMT)
undercapacity problems 241
United Airlines 141
United Kingdom 73
green consumer market 328
post-Cook period  58-9
public walk trails ownership 137
seaside resorts 367
United States
bilateral tourist flow 101
green consumer market 328
hotel sector 144
Lance Armstrong Foundation Livestrong
Challenge 361
psychographic typology
resort parronage in 169
spatial diffusion 304-5
tourism gross domestic product
contribution  231-2
universities, tourism 11
unsustainable mass tourism (UMT)  343—+
UNWTO see World Tourism Organization
(UNWTQ)
urban cultural heritage tourism 337
urban origin segmentation 166
urbanisation 69
urban—rural fringe 106

1735

‘value-full’ platform 11
Vanuatu 255

variability 192

variable costs 193

veneer green consumers 329
vertical integration 147



VET see vocational education and
training (VET)

VER tourism see visiting friends and
relatives (VFR) tourism

Victoria Falls 123

Victorian zoos, visitor tolerance
levelsat 372

virtual reality (VR) 53

visiting [riends and relatives (VFR)
tourism 27,92, 105

vacational education and training
(VET) 3,5, 11

voice over internet protocol (VoIP) 364

volcanic eruptions 126

volunteer tourism 175, 263

VR see virtual reality (VR)

war-related tourist sites 127

waste residuals management 271-2

walerfall-based tourism 123

weak sustainable development 322

wealth inequality 262

web technology, gender usage
dilferences 166-7

webcams 367

webcasting technology 213, 367

Western environmental paradigm 319

‘Western' societies 373

wildlife tourism, classifications 124

wine tourism 127, 231

winescapes 127

winter sports as tourism resource 122
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Woodford Folk Festival 135

word-of-mouth publicity 178-9
‘work in order to play’
philosophy 64-5, 74
world fair attractions 134
World Tourism Organization
(UNWTO) 35, 23, 226
marketing partnerships 215-16
sustainability indicator
guidelines 3235
terminology 31
World Tourism Organization Global Code of
Ethics for Tourism 65
World Travel and Tourism Council
(WTTC) 3, 61, 234
Wyndham Worldwide 146

Yellowstone National Park 125
York 255
Yosemite National Park 125
young adults market segment 168
YouTube 367

resident perceptions 325

Zanzibar, hotel accommodation supply
in 104, 105

zero-commission tours 185

Zhangjiajie National Forest Park
312

Zimbabwe 308

zoning regulations, destination
sustainability 343



